features

Our features are always thought-
provoking, sometimes emotive and
often entertaining but, most of all,
they’re interactive. We challenge our
readers to think out of the proverbial
box, we get them talking and we
empower them to make a difference
by giving them their say.

lifestyle

We anticipate and explore global lifestyle trends, and
make them accessible to local readers. We take readers
to exotic travel destinations, and present the latest in
movies, books and music.

events

Prix d’Excellence de la Beauté &

Prix d’Excellence de la Mode

The awards are given out at the international level at
Marie Claire France, for beauty and fashion respectively.
They are benchmarks in beauty and fashion and the
results are highly anticipated every year.

What women want

We address the needs and concerns of contemporary
Malaysian women at this interactive forum where
established industry and social leaders are invited to
speak on pressing local and global issues.

Marie Claire and you

These are intimate pampering and knowledge-sharing
sessions with our readers. It is our way of rewarding and
getting to know our loyal followers.



MARIE CLAIRE Malaysia’s readers
are dynamic, successful and
confident women. They are city-
dwellers aged 25 and above.
They are well-educated and have
successful careers, and have high
personal and household incomes.

Marie Claire Malaysia’s readers
enjoy an affluent lifestyle thanks
to their financial and social
independence. They love shopping
and are brand-conscious. They want
to be the first ones to know about
the latest trends and innovations in

marie claire readers

fashion, beauty and lifestyle and
value an authoritative, guiding
hand in choosing the best out there.

While fully appreciating the
material life, they also pursue
spiritual fulfilment and satisfaction.
They love to read and be
entertained. They are selective
about their reading material,
demanding substance and quality.
They care about what is happening
globally. They are advocates for
women's rights and want to see

a better world.

audience demographics

Marie Claire Reader
Profile - Occupation

- Executive
- Manager

Professional
- Entrepreneurial

- Others

Marie Claire Reader
Profile - Income

Il RM70,001 & Above

Marie Claire Reader
Profile - Age Group

B “0&Above

B 53
30-34

B 2522

B 52

B ~M50001-RM70,000
RM30,001-RM50,000

Il ~M30000 &Below



advertising rates

COVER POSITION CASUAL | 3 TIMES | 6 TIMES
(Only Casual Rates Apply) RM RM RM
Inside Front Cover Spread 11,600

Outside Back Cover 9,000

Inside Back Cover 6,500

SPECIAL POSITIONS

Facing Contents 6,100 5,800 5,490
Facing Masthead 5,700 5,420 5,130
Facing Regular Features 5,200 4,950 4,680

RUN ON PAGE (ROP) POSITIONS

Full Page Four Colour 4,800 4,560 4,320
Double Page Spread 9,600 9,120 8,640
Two Column (Vertical) 3,600 3,420 3,240
Half Page (Vertical/Horizontal) 3100 2,950 2,790
One Column (Vertical) 2,080 1,980 1,875
MONOTONE

Full Page (Black & White) 3,300 3140 2,970
Half Page (Vertical/Horizontal) 2,600 2,470 2,340

12 TIMES
RM

5190
4,850
4,420

4,080
8,160
3,060
2,650
1,770

2,810
2,210

18 TIMES
RM

4,880
4,560
460

3,840
7,680
2,880
2,490
1,670

2,640
2,080

24 TIMES
RM

4,580
4,280
3,900

3,600
7,200
2,700
2,350
1,560

2,480
1,960

36 TIMES
RM

4,270
3,990
3,640

3,380
6,760
2,550
2170
1,460

2,320
1,820

publication details

FREQUENCY Monthly

LANGUAGE English

CIRCULATION 40,000 copies

DISTRIBUTION Major bookstores, newsstands and subscription
COVER PRICE RM7.00 per copy

BOOKING DEADLINE 8 weeks before the publication date



material requirements

MEDIA

Artwork should be in a press-ready PDF file generated through
lllustrator/QuarkXpress or InDesign. Files supported are PDF, Tiff
or EPS.

RESOLUTION

Hi-Res (300 dpi) for all submitted images and files. Linework 2400 dpi.

COLOUR
All files must be in CMYK format (ISO 27L) and all black text as
over print.

FONTS

All submitted fonts (for digital files) must be for MAC OS

(no PC fonts). lllustrator and Freehand files should have all fonts
converted to paths/outlines.

PROOFS
A colour printout of the saved artwork should be sent for
reference along with the CD. However, please note that colour

prints/digital proofs supplied will be used only as a guideline and
the advertisements will be reproduced as per the data/specifics
supplied on the CD. Please note: In case text runs across DPS,
please ensure the text is 4mm away from the gutter on both sides.

SPREADS

Advertisers using facing pages as a spread may extend matter to
the centre fold line on each side. However, there is no guarantee of
alignment or precision of folding in all copies.

MATERIAL DEADLINE

The material deadline is 6 weeks before the publication date. If the
material is not received by the deadline, the publisher reserves the
right to repeat a previous advertisement of the same size or to fill
the space at its discretion.

CANCELLATIONS

There will be a 50% surcharge for cancellations of advertisements
after the booking deadline. Cancellation after the material deadline
will not be accepted. All creative buys are non-cancellable.

material specifications

FULL PAGE

Trim Size: 205 (w) x 275 (h)

Text Area: 175 (w) x 245 (h)

Bleed Size: 211 (w) x 281 (h)

DOUBLE PAGE SPREAD
Trim Size: 410 (w) x 275 (h)
Text Area: 380 (w) x 245 (h)
Bleed Size: 416 (w) x 281 (h)

Trim Size: 103 (w) x 275 (h)
Text Area: 73 (w) x 237 (h)
Bleed Size: 109 (w) x 281 (h)

HALF PAGE (VERTICAL) [

HALF PAGE (HORIZONTAL)
Trim Size: 205 (w) x 138 (h)
Text Area: 175 (w) x 108 (h)
Bleed Size: 211 (w) x 141 (h)

ONE COLUMN (VERTICAL)
Trim Size: 68 (W) x 275 (h)
Text Area: 53 (w) x 245 (h)
Bleed Size: 71 (w) x 281¢h)

TWO COLUMN (VERTICAL)
Trim Size: 136 (w) x 275 (h)
Text Area: 116 (w) x 245 (h)
Bleed Size: 139 (w) x 281(h)

All measurements in milimetres.



TERMS & CONDITIONS

All advertisements in Marie Claire are accepted under the following
terms and conditions. No variations to these terms and conditions
are permitted without the express written approval from Blu Inc
Media Sdn Bhd.

1. All advertisements are accepted and published by the Publisher
on the representation of the advertiser and/or the advertising
agency that both are authorised to publish the entire contents and
subject matter of the advertisement. The advertiser and the
advertising agency shall be held solely responsible for the contents
of the advertisements.

2. In consideration of publication of an advertisement, the
advertiser and/or the advertising agency will indemnify and hold
harmless Marie Claire, the Publisher, the Magazine, their officers,
agents and employees against losses and expenses (including
legal fees) and losses resulting from the publication of the contents
in the advertisement, including and, without limitation to, claims or
suits for libel, violations of rights of privacy, defamation, trademark
or copyright infringement, misappropriation, or plagiarism.

3. Execution of an order is subject to the Publisher’s approval

of the copy, including display, text and illustration.

4. The Publisher reserves the right to reject any advertisement

for any reason at any time.

5. The Publisher reserves the right to change advertising rates
following 30 days’ notice.

6. The Publisher shall not be subject to any liability whatsoever

for any failure to publish or circulate all or any part of any issue

for any reason whatsoever including but not limited to strikes,
work stoppages, accidents, fires and acts of God.

7. Loading charges will apply to fixed positions requested

by advertisers.

8. If the advertiser and/or the advertising agency fails to submit
the material on time, the publisher reserves the right to repeat

a previous advertisement of the correct size or technical
specification or run an in-house advertisement or blank page.

In any case the advertiser or the advertising agency will be liable
to pay the contracted advertising rate in full.

9. The Publisher reserves the right to add the word
Advertisement/Supplement/Advertorial or other suitable
alternatives at the top or anywhere within any page, that in the
Publisher’s sole judgment, too closely resembles the editorial
pages of the publication.

10. The Publisher does not undertake to insure advertising materials
supplied and will be held without prejudice. The Publisher reserves
the right after six months to dispose of any copy material,
photographs, artwork, separations, etc. providing the advertiser
and/or advertising agency has not given instructions to the contrary.
1. The advertiser and/or the advertising agency are jointly liable for
payment of all invoices for advertising placed. The advertiser

and/or the advertising agency agree not to make promotional

or merchandising reference to Marie Claire without prior written
permission from the Publisher.

12. All payments shall be made in the currency as stated on the
invoice. All rates are quoted as payment due, free of all withholding,
taxes and duties unless specified. The Publisher reserves the right to
ask for prepayment from any advertiser and/or its advertising agency.
13. The Publisher reserves the right to charge interest on any
monies outstanding after 30 days of date of invoice or by the copy
date of the next issue, whichever comes first. A 2% cash discount
on the invoice value is allowed for invoices paid within 10 days from
the date of invoice. 1% interest per month on the outstanding
amount will be chargeable on any account outstanding for more
than 30 days from the date of invoice.

14. The advertiser and/or advertising agency accepts that

payment for the advertisement is not conditional on the inclusion,
or exclusion of any editorial material in the magazine, whether
promised or not, and any error or omission in the editorial or any
criticism the advertiser and the advertising agency may have shall
not be grounds for non-payment, part-payment, or late-payment
of the advertising account.

15. Complaints of advertisements must be made within 2 weeks
after publication date.

16. Cancellation or postponement by the advertiser and/or the
advertising agency of any portion of a contract nullifies all earned
rates and/or frequency/series discounts for the entire contract.

In such cases, the advertiser or the advertising agency will become
liable to the Publisher for the difference between the contracted
rate and the published rate card rate on all of the past insertions.
An insertion in one issue shall not qualify the advertiser for

a discount in the subsequent issues as of right.

17. Should the invoice for the advertisement space in one issue

be unpaid by the copy date of the next issue, the Publisher reserves
the right not to publish any advertisement booked in future issues
and to adjust the price of the first issue retrospectively to the
higher single issue rate.

18. Space bookings cannot be cancelled within 8 weeks prior

to publication of that issue; the space will be invoiced

nevertheless. Cancellation outside 8 weeks will invalidate any

series discounts received on previous issues, and the higher rate
will apply retrospectively.

19. The advertiser and/or the advertising agency will pay for the
cost, legal or other professional services and incidental expenses
incurred by the Publisher in the course of collecting payment.

20. The placing of an order will be deemed as acceptance to these
terms and conditions. Supplementary terms and conditions
attached unilaterally on an order form will not be valid, unless
endorsed by the Publisher.

Blulnc

Blu Inc Media Sdn Bhd
Lot 7, Jalan Bersatu 13/4, Section 13,
46200 Petaling Jaya, Selangor Darul Ehsan, Malaysia
tel: (+603) 7957 2626 Fax: (+603) 7960 0148
www.bluinc.com.my





